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Jessee Fish is a Chilean
or, designer,
and human bean based
A. She feels strongly
about 80s synth-pop and
the plight of the bees.
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JESSEE FISH

COLOR
STORY

LOGO MARKS

HARPER =
WILDE

TYPEFACE

Lexend

Bold
Medium
Light
Extra Light

BRAND IDENTITY FOR HARPER WILDE

WEBSITE REDESIGN

FREE SHIPPING ON ORDERS $75+ AND FRREE RETURNS — ALWAYS

HARPER WILDE

BRAS UNDERWEAR COLLECTIONS MISSION

Basics,
never basic

Cotton Is timeless. This essential
collection of impossibly-soft cotton
basics i5 no exception.

SHOP CLOUD COTTON

We take the B.S. out of bra shopping with our
collection of comfortable, quality basics.

Meet your new basics, never basic.

SHOP THE BLISS SHOP THE LOUNGE

Bliss Bralette Lounge Scoop

Our best-selling, buttery-soft A velvety ribbed scoop perfect for
everyday bralette a night in or a day out

Base Lightly Lined

A supportive everyday t-shirt bra
that feels like wearing air.

Not sure? The more, the comfier.

We’re cute on Instagram, too.

Lift up the ladies

We want to build the next generation
of leading ladies. A portion of each
purchase gees to Girls Inc. to
support mentorship and educational
programming for giris.

[ LEARN MORE ]

Recycle, bra

Our commitment fo a better future
extends to environmental
responsibilities. We created the
industry’s first bro + underwear

- B e : recycling program.

[ )

( SAY HI ®HARPERWILOE )

H SHOP ABOUT SUPPORT
BRAS OUR STORY ACCOUNT
=

UNDERWEAR LIFT UP THE LADIES FAQS

Get cool emails.

Sign up for offers and more

BUNDLES RECYCLE, BRA RETURNS & EXCHANGES
WILDE THINGS REWARDS CONTACT & FITTINGS

FIND YOUR SIZE CAREERS CA PRIVACY NOTICE

© foavd

Terms & Conditions « Privacy Pollcy

BRAND IDENTITY
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COLOR

LOGO MARKS STORY

HONEY
HOUSE

COLLATERAL SYMBOLS + ICONOGRAPHY

HONEY HOUSE

Baby, J ot
W *

TN

HONEY HOUSE

TYPEFACE

SOERIP REGULAR

PRIMARY

Nants Script

SECONDARY

HONEYHOUSECOLLECTIVE.COM
@HONEYHOUSE _LA

—_

BRAND IDENTITY FOR HONEY HOUSE

HONEY HOUSE

BRAND IDENTITY



JESSEE FISH

Automate and
LOGO MARKS g%g\'{‘ WEBSITE REDESIGN revolutlon!ze
your practice

Build your dream product with the Gavel toolkit
— no developer necessary. We can handle any
level of complexity. Book a free demo today.

Resources Pricing Log In Get started

gavel

Legal =
document e
automation D

2 e e — - Gavel Case Studies [ cass wrvor } Data Manager Feature news Intro to Legal Products «»
Automate legal expertise with the Gavel . — — : e
toolkit. Build shareable, no-code, client-facing

workflow document automations.

CZZR

a Clien! Informatien

Law firms, courts, and legal aid organizations

around the world are building with the Gavel toolkit You asked for it, and now it's here! Our newest Productizing i on the tise. Hera are the market
to serve their customers. We highlight some of the feature aliows you to sort, filter, organize, and store lavers changing the future of legal servica delivery.
: yaur eliant data like never before. Learn mora — Learn more —

use cases here. Learn more —

Automate Collaborate Lift-off

ave drafting time with powerful Share warkflows with clients. Launch and market
B G PRI Sy P

=

=-gavel

t automation software. Replace your intake or intarnal revenue-generating legal tech 2 -
Gather data and instantly generate data entry with end-to-end products that scale with seamless Visit resource library —
template documents. logic-based workflows. APl and system integrations.

Start your free trial or chat with our team today.

Start a 7-day free trial Talk to our team —

TYPEFACE

Secure and trusted by thousands of law firms and organizations worldwide

WLSON @Y jlsdvorce. Qe jusiech MMM G wimme CalBar

Circular Std

Bold
Medium
Book
Light

RODUCT LEARN COMPANY CONTACT
I
Resources Learning Center Product Updates Email Us
- (415) 941-6866
Pricing YouTube Channel Wishlist

Hire an Automator Newsletter

Automateand -
revolutionize
your practice - O

Build your dream product with the Gavel toolkit
— no developer necessary. We can handle any
level of complexity. Book a free demo today.

a
5]

oF
C =
3£
o 8
o8

BRAND IDENTITY FOR GAVEL
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LOGO MARKS LABELS SYMBOLS + ICONOGRAPHY

THE
WONDERFUL
WINE
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/CI.E;N‘WI\NE\ /CLEAN wme\
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MADE WITH ORGANIC GRAPES MADE WITH ORGANIC GRAPES
\\\ /// SUSTAINABLY-FARMED SUSTAINABLY-FARMED
~ ~ — VEGAN-FRIENDLY VEGAN-FRIENDLY
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WONDERFUL
__~WINE ¢
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CLEAN WINE <" CLEAN Wi
SUSTAINABLY-FARMED ‘ ADE WITH ORGANIC GRAPES
VEGAN-FRIENDLY 2 °
ASAP CONDENSED e W e
PRIMARY p

LEAN WINE i sl
Sv“éé‘ii':.“’r‘&iéﬂ‘s‘fe SUSTAINABLY- SOSTAINADLY: FARMED
' | N-FRIENDLY

Averia Serif Libre

SECONDARY

BRAND IDENTITY FOR THE WONDERFUL WINE CO.

BRAND IDENTITY
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COLOR
STORY

LOGO MARKS LABELS SYMBOLS + ICONOGRAPHY
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FISH <©EME FIEH <@ EVE

LEAK DETECTION LEAK DETECTION

@ FIGH © EME
J LEAK DETECTION

749 FIRENZE PL, UNIT B - SANTA BARBARA, CA 93105

(ERRNI]

TYPEFACE
FISH <© EWE
LEAK DETECTION
CHANEY
REGULAR
PRIMARY

Source Code Pro

SECONDARY

BRAND IDENTITY FOR FISHEYE LEAK DETECTION

BRAND IDENTITY



JESSEE FISH

PRODUCT TAGS

TYPEFACE

FUTURA

PRIMARY

Sorts Mill Goudy
SECONDARY

BRAND IDENTITY FOR MOUNTAIN LAUREL FLORAL
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ASSMEBLY
GUIDE

COLOR

LOGO MARKS STORY

LUXI

WEBSITE

Luxi TIE MATTARES  BEwitws spout T +1-888-813-2944 v & Luxi TR MATTRISE  MEWAWS  AROut T +1-888-813-2048 © 2

D o

b gy EERE RN NN NN
< *
LUII T $1.299 Lot s i $1.299

TWIN TWIN XL FULL QUEEN CALIFORNIA KING TWIN TWINXL FULL QUEEN CALIFORNIA KING
a better mattress by design

LUX]
LUXI

#
,.
o b

THE MATTRESS  REVIEWS  ABOUT  &uy | \ l“ -2944 W 8 ";

%—r;_..‘. he

Haj Dettof

"l

TYPEFACE

) S o ) /

ALABOUT YOUR MATTRESS

anng your Lux' box, move it onfo the location where it'l

seaty rght on top of the boxspring, platform, slats, eic.
(o matirass is compressed for easy delivery, it will 1ake 24+
o 110 regoin s full shope and function.

= o figh! odor after opening your moftress. This is
reacars for fresh foam and will fode in o day or iwo,

d@Slgm \

LEARN MORE

SOFIA PRO

PRIMARY

o' pile 1pot clean your Luxi with water and a mild delergent,
L e-vell 3ol the sol'ad orea immediataly with o towel of
slow o air-dry,

LUXIWORKS ON

ADJUSTARLE

R =

N PLATFORM

ITC Caslon 224 STD
SECONDARY

BRAND IDENTITY FOR LUXI SLEEP

BRAND IDENTITY
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JESSEE FISH
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CUSTOM STICKER SHEET FOR HARPER WILDE

CLIENT: HARPER WILDE
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TEARAWAY VALENTINE CARDS FOR HARPER WILDE

CLIENT: HARPER WILDE
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TEARAWAY VALENTINE CARDS FOR HARPER WILDE

CLIENT: HARPER WILDE
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SOUTH AFRICA—
PACKAGING DESIGN
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JESSEE FISH
CLIENT:
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CLIENT: WINC WINES PACKAGING DESIGN



JESSEE FISH SELECTED WORK

create moments of joy and comfort
for hospitalized kids.

”ZOIB ROSE
y CALIFORNIA
2 o 1 8 Ro S E Thanks to your purchase of Koz Wines
a charitable d tion will be made to
CALIFORNIA “H “ ‘II ”l Starlight Children's Foundation to

12.5% ALC. BY VOL. sl (
750 ML 12949%02180""6 . %&‘/

oy
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HE RISK OF BIRTH DEFECTS.
_ ILITY TO DRIVE A CAR OR '
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ik PRODUCED & BOTTLED BY WINC
W\ PRODUCED & BOTILED BY WINC : | f o o

BUELLTON, CA WINC.COM ' ’
i /

CLIENT: WINC WINES for WHOLE FOODS PACKAGING DESIGN
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CLIENT: WINC WINES PACKAGING DESIGN
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PACKAGING CONCEPTS COMMISSIONED BY WHOLE FOODS
CONFIDENTIAL
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THE MORRIGAN

WHOLE FOODS

JESSEE FISH
CLIENT:




JESSEE FISH SELECTED WORK

PACKAGING CONCEPTS COMMISSIONED BY WHOLE FOODS
CONFIDENTIAL

CLIENT: WHOLE FOODS PACKAGING DESIGN
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PACKAGING CONCEPTS COMMISSIONED BY WHOLE FOODS
CONFIDENTIAL

CLIENT: WHOLE FOODS PACKAGING DESIGN
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PACKAGING CONCEPTS COMMISSIONED BY WHOLE FOODS
CONFIDENTIAL

CLIENT: WHOLE FOODS PACKAGING DESIGN
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PACKAGING CONCEPTS COMMISSIONED BY WHOLE FOODS
CONFIDENTIAL

CLIENT: WHOLE FOODS PACKAGING DESIGN
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Dear __
T noticed that lat

TIRED BITCHY BUMMED

probably due tO T

WORK CILOVE HORMONES
OTHER:_ _

1 thought you could use & Droplet
of rosé, as well as
A HUG CASH DONUTS W
P——— ITH LOVE FRoMm:

SUMM
ER WATER: DROPLET GIFT TAGS

CLIENT:
: SUMMER WATER
PACKAGING
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SELECTED WORK

CASE STUDY

WINC BOX REDESIGN

Winc Wines tasked me with redesigning their packaging, a 4-
bottle wine box that went out to over 50k subscribers monthly.

The three final designs consisted of a bold headline that felt both
playful and elegant, wrapping around the side of the box in three
thematic colorways. The vibrant colorblock wave pattern draws
the eye and hints at the contents of the box. The unboxing
experience was designed to be exciting and interactive, revealing
a tagline word by word as the box flaps were opened.

CLIENT: WINC WINES

GRAPE
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PACKAGING DESIGN
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CLIENT: WINC WINES PACKAGING DESIGN
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CLIENT: WINC WINES PACKAGING DESIGN
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CLIENT: WINC WINES PACKAGING DESIGN
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Postcard

WINC X GIRLBOSS

SERIES OF POSTCARDS + GIFT TAGS DESIGNED FOR A VALENTINE'S DAY WINC X GIRLBOSS EVENT

CLIENT: WINC WINES x GIRLBOSS PACKAGING DESIGN
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SELECTED WORK

DRINK WINE. THIS IS LIFE

ETERNAL. THIS IS ALL THAT

YOUTH WILL GIVE YOU. IT IS

THE SEASON FOR WINE, ROSES

AND DRUNKEN FRIENDS. BE

HAPPY FOR THIS MOMENT.

THIS MOMENT IS YOUR LIFE.

OMAR KHAYYAM

Postcard

SSSSS

Winc » girlboss’

Postcard

will you
nine wine?

L8
A

m:

SERIES OF POSTCARDS + GIFT TAGS DESIGNED FOR A VALENTINE'S DAY WINC X GIRLBOSS EVENT

CLIENT: WINC WINES x GIRLBOSS

PACKAGING DESIGN



JESSEE FISH SELECTED WORK

JACK AND CASHA

1401 SOUTH SANTA FE AVE,
LOS ANGELES, CA 90021

PLEASE JOIN US FOR A
CASUAL RECERPTION TO
CELEBRATE QUR LOVIE

RECEPTION

NOVEMBER 6TH, 2021
FROM 12PM-6PM

1922 EAST 7TH PLACE
LOS ANGELES, CA 90021

ACCOMMODATI RSVP

; \ JACK EST.
& 2016
- - - :
LAPIZ SAFFRON GOLDENROD EGGSHELL KINDLY RSVP BY AUGUST 1ST AT
#38618F #38618F #E28A47 #ESBB4F #FCEIBF JACKANDCASHA,COM/RSVP
S — T T — T ———

WEDDING SUITE
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II\ NEWS

.EPTEMBER 2018

y AMA.ORG

AMERICAN MARKETING A

maI'ICEtlng

ICIATION AMA ORG
EPTEMBER 2018

iscing elit. Etiam nunc est,

Lorem ipsum dolor sit amet, consectetur
fringilla
adip
ac vestibulum ac, tincidunt vel nulla.

ALOZ YIBWD Ld3S

BIOZ 438W3 1435

AM A M
> | summcan wannering

COVER ILLUSTRATIONS FOR THE DESIGN ISSUE
OF THE AMERICAN MARKETING ASSOCIATION MAGAZINE

ILLUSTREATED MAGAZINE COVER

CLIENT: AMA
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A last-minute gift your wine-lover will love. SHOP NOW for your digital Wine gift card. Valentine's Day comes at you fast. SHOP NOW for a printed or digital gift card. $60, $100. $150 Winc gift cards for your Valentine. SHOP NOW to get yours by the 14th.

”
~

i E BEEN GIFTED

S100

' winc.com /rodeem with your code

Than take our Palate Profile Cuiz
ond choose your wines! ‘

\

\

\

I

/

CAMEENET SALVIGNON

’/
//
/|

rd
/

S flll tl Hn=-e

Wine: it lasts longer than flowers or chocolate, and

We've got that last-minute gift for your ; : F
it’s a little more sophisticated than a teddy bear.

Valentine, Galentine, sister, boss,
cousin’s dog* and everyone in between. Show your loved one you care with a Winc gift card. Give that special someone the gift of expertly
curated wines — perfect for any occasion,

ot but extra-perfect for February 14th.

Get Gifting

*Please be sure the dog is age 21 or older.

PHOTO AND EMAIL CAMPAIGN FOR WINC: VALENTINE'S GIFTING

CLIENT: WINC WINES EMAIL CAMPAIGN
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TO A PERFECT WINE FOR

BURGCER EVERY KIND
OF MEAT

THE PERFECT GUIDE FOR
PAIRING MEAT AND WINE

Ready, set, assemble

PHOTO AND EMAIL CAMPAIGN FOR WINC: SUMMER PAIRINGS

CLIENT: WINC WINES EMAIL CAMPAIGN
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| FOR THE PLANET

We're committed to preserving this incredible planet we call
home. When you drink Pacificana, 1% of sales go

Ve

FOR
HE

towards sustainable environment initiatives. That
means every time you buy a bottle of Pacificana, you're

helping us make the Earth a better place.

AN ODE TO €

— —zaimac

. RESPONSIBLE

Sustainability is in our roots. Pacificana grapes are
sustainably farmed and crafted with low-sulfur and
minimally-invasive winemaking methods, meaning we
spend 90% of winemaking in the vineyard and only use
what'’s necessary.

TASTING NOTES

Embodying the bold, pioneering spirit of Cadlifornia, this
100% barrel-fermented wine is the perfect balance of
oaky, buttery richness, and fruity elegance. Pacificana
pairs well with poultry, fish, and creamy pasta.

| PACIFICANA

CALIFORNIA Wints

So this Earth Day, fall in love with our classic Chardonnay
and breathe in all the beauty our planet produces.

Try Pacificana

PHOTO AND EMAIL CAMPAIGN FOR WINC: PACIFICANA

CLIENT: WINC WINES EMAIL CAMPAIGN
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CLIENT:

WINC WINES

_

0’ i

YOU'VE BEEN GIFTED

60

Visit winc.com /redesm with your code:

Then take our Palate Proflle Quiz,
and choose your wines!

Dear Mom,

Heoe's to the gremest mom 1 could ever

ask for. Cheers to you! Happy Mother's Dagl

Love, Coily

Treat Mom

.
=t

PHOTO AND EMAIL CAMPAIGN FOR WINC: MOTHER'S DAY

mom
loves wine

Merlot, chardonnay, or rose? Let her choose a
wine she’ll love with a Winc gift card.
Today is the last call for ground shi

O EEIED
$ 1

2

YOU'VE BEEN GIFTF
560
Visit wine.com fredeem with your cadet

Then take our Palate Profile Quiz,
and choose your wines!

Dear Mo,

Hese's to the greatest mom Looukd ever
ask for. Cheers o you! Happy Mother’s Byl

Love, Cody

EMAIL CAMPAIGN
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DESIGNED WITH
ADVENTURE IN MIND

Containing a hint of spritz and a
splash of spontaneity, this fizzy rosé

was made for warm nights, summer
soirées, and beach days.

FRUITY, FIZZY,
REFRESHING

Abundant aromas of strawberry,
cherry, and raspberry meet bubbly

brightness to create a uniquely
contemporary rosé designed for
on-the-go enjoyment.

COOL, CANNED,
CONTEMPORARY

Ruza unites the craft of winemaking
with the format of the moment—the
can. Lightweight and recyclable,

Ruza cans are bound for adventure.

PHOTO AND EMAIL CAMPAIGN FOR WINC: RUZA WINE

CLIENT: WINC WINES

EMAIL CAMPAIGN
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Winc

heres (o the
holiday

Treat yourself to $26 off your first
box, because you deserve this. .

Winc

arill & chill |

We're heating up your Memorial
qu ge ekend with some sizzling
vmgs on your first box.

2l

| Get $26 Off

| RIS 2 S
' USf CODE MEMORIALDAY19? -

Q,

Shop Now

USE CODE MEMORIALDAY 19

N If you wont your ‘h;)hday, - Jl_/
weekend to look like this, )) ———
take $26 off your first orde»r.IA

-

Make it a memorable
Memorial Day weekend
with $26 off your first box!

Shop Now

USE CODE MEMORIALDAY19

/l -‘ :

CALIFORN!IA

PHOTO AND EMAIL CAMPAIGN FOR WINC: MEMORIAL DAY

CLIENT: WINC WINES EMAIL CAMPAIGN
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Wwinc

wine for | = heres
thewin | todad

Shower the World’s Greatest

We’ve got you covered! Dad with a little bit of wine

For the man who saves Order a digital Winc qift card T e e
today and get it just in

the dCly, make his with a time for Father’s Day. Last call for overnight
Winc gift card—because ' shipping on gift cards!

he deserves this.

Treat Dad

4
N
YOU'VE REEN GIFTED
560
i Wil whrmanar redmary whth pes o
|

Thar Lol wor Pobons Praris O,
ard cheere yowwincel

A

PHOTO AND EMAIL CAMPAIGN FOR WINC: FATHER'S DAY

CLIENT: WINC WINES EMAIL CAMPAIGN
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Winc

ust out your glasses! Your
favorite pink drink is back
with Summer Water® Bubbly.

IT'S NEW, IT'S CRISP, IT'S....

SUMMER WATER" a1tke sy Susmer Watem befors,
Bubbly adds a spritzy twist to
BUBB[ Y an already delicious rosé.

. lended the same way as the rosé,
' Bubbly is infused with flavors
of melon, peach, and citrus.

ottled with the light-hearted
spirit of summertime, the wine
pairs swimmingly with seafood.

ight, dry, and destined flor a
good time, Bubbly enhances all
your end-of-summer festivities.

ou don’t need a celebration to
pop this open, because enjoying
it is a celebration of its own.

SUMMER WATER
BuUBBLY

18 part, cormred =400

e

TRY BUBBLY

PHOTO AND EMAIL CAMPAIGN FOR WINC: SUMMER WATER BUBBLY

CLIENT: WINC WINES

EMAIL CAMPAIGN
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FREE SHIPPING ON ORDERS $75+ AND FREE RETURNS — ALWAYS

HARPER WILDE

UNDERWEAR COLLECTIONS MISSION

Basics,
hever basic

Cotton is timeless. This essential
collection of impossibly-soft cotton
basics is no exception.

HOMEPAGE REDESIGN FOR HARPER WILDE
PLEASE REACH OUT FOR FULL PROTOTYPE

CLIENT: WINC WINES LANDING PAGE DESIGN
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Wines Gifts Discover Invest Winc Sign in Ccet Started)

We hand-deliver :

a world of wine.

Off the vine, from the heart, to your glass.

Get Started | 4 for $39

HOMEPAGE REDESIGN FOR WINC WINES
- WINC.COM

CLIENT: WINC WINES LANDING PAGE DESIGN


http://WINC.COM

& stellar

An LA-based digital design and
technology agency delivering world-

class products and experiences

EXPLORE

N/

WEBSITE REDESIGN: STELLAR AGENCY
- VISIT PROTOTYPE



https://xd.adobe.com/view/8931ae0a-00ac-4a79-972f-7984008dc802-dc62/?fullscreen
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RESOURCES FOR ANTI-RACISM | AM A... | WANT TO... SEE ALL ABOUT GETIN TOUCH

The paradox of education is precisely this — that as one
begins to become conscious, he begins to examine the society
in which he is being educated. But no society is really
anxious to have that kind of person around. What societies
really, ideally, want 1s a citizenry that will simply obey the
rules. If a society succeeds in this, that society is about to

perish.

The obligation of anyone who thinks himself responsible is to

examine society and try to change it and to fight it — at no

matter what risk. This is the only hope society has. This 1is
the only way societies change.

JAMES BALDWIN, 1963
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